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As a specialist in aviation consulting services,

Aero Capital has responded to the latest demands

from its clients in relation to the current crisis 

by updating its Magellan System and developing 

its financing network. Located in its new Paris

offices next to the Charles de Gaulle Etoile square,

the company offers a wide range of customized

consulting services, specializing in customized

travel solutions for each client. By the end of 2008

and thanks to its Magellan System, Aero Capital

had sold three aircraft: a Beechcraft Raytheon

Premier I, a Cessna Citation II and a Dassault 

Falcon 50 EX. Strongly established worldwide

(France, Switzerland, Luxemburg, Russia and

China), the company is actively developing its

marketing strategy on the international market.

Philippe Gaziot, its new international Vice-President

is in charge of implementing this strategy. 

With a particularly strong expertise in the fields 

of international trade and aeronautics, he has

worked for companies like SOFEMA, Dassault

Aviation and even the Thales group. He has

developed a strong international commercial

network particularly in keeping with Aero Capital's

ambitions. "With Laurent BUISSON, Aero Capital's

President, we have set ourselves as a goal to

multiply by three our international presence by the

end of 2009. This is a bold challenge, but the future

belongs to those who are looking straight away 

for new growth opportunities" explained PHILIPPE

GAZIOT. Some contracts are now being finalized 

in Brazil, Argentina, Paraguay, in the Middle East

(Qatar, Dubai and Saudi Arabia), in Africa (Angola)

as well as in Asia, India, Pakistan and Australia.

Aero Capital
INTERNATIONAL
PRESENCE

PIAGGIO AERO 
Sponsoring 
the Scuderia Ferrari 

After having sponsored 

the Ferrari’s drivers for many

years, Michael Schumacher,

then Felipe Massa and Kimi

Raikkonnen, Piaggio Aero 

is now official sponsor of the

Scuderia Ferrari, the Ferrari

Racing Team. The Piaggio Aero

new logo will feature on the

racing helmets of both Ferrari

“pilots” during the 2009

Formula 1 world Championship.

Clean, contemporary and

displaying clear evidence 

of the colors of Piaggio’s Italian

home the new logo marks 

an important milestone for the

renowned aviation company.

“There are many exciting

projects happening at Piaggio 

at the moment”, said 

Mr. Alberto Galassi, Piaggio

Aero CEO. “There was no better

way to indicate some of the

many changes that will 

be coming, than to change the

external image of the company

starting with our company

logo”. The connection between

Ferrari and Piaggio Aero remains

strong: The Scuderia Ferrari 

fly their Piaggio Avanti II,

displaying the legendary

“prancing horse” logo and now

will drive its world beating

Formula 1 cars with the new

Piaggio Aero logo on them. 
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